MARTHA BRIGHAM

CREATIVE PORTFOLIO

THIS CREATIVE PORTFOLIO SHOWCASES MY PAST AND CURRENT WORK AS A CONTENT
PRODUCER, COPYWRITER, AND DIGITAL DESIGNER. | WORK WITH VARIOUS COMPANIES AND
ORGANIZATIONS FOCUSING ON BRAND AWARENESS THROUGH A MIX OF MEDIA CHANNELS. |

PRIMARILY CREATE COPY USING CANVA, ADOBE CREATIVE CLOUD, AND CAPCUT.

COMMERCIAL COPY

CLIENT: OLD WORLD ROOFING AND RESTORATION

REVIEWS

ARE IN!

BEFORE
THE SMHOW,
MAKE SURE
YO KRNOWI

Jerl W Bairsll” | Vaary cameed] Thins 'l L P i
et gl b ] il sy ol wern Pl

LaM

R e T e e
darnid Ty ke e
respasy b gewy ok e rep e pe
FaEgy. TRES R L

Al A

bt T sl Barpeee wha!

1 et

(& RESTORATION |

1S YOUR ROOF \\w/’
VENTILATED? NS

YOUR ROOFING CHECKLIST FOR WINTER

BOCH VENTS CAH POUVERT

ECLE SN TH EY IHOLARIND
WEATHER: Al EaCLL AT R Tl
W srrcr cuTTERE FHI IDHEF AMD ATTIC
Biciman prmsn m CHLEAWOS DIOOPIMCLCOM IR AET LHE POOY P R
i warom sos icr "

W TH BOa0F G EAE DR

.
i caLL s T ECPENTL WHILE YO BAFELY LA
ARD PEACFULLY NELAE OF THE COUCH m ak



MARTHA BRIGHAM

CREATIVE PORTFOLIO

COMMERCIAL COPY

CLIENT: TRINITY HOME LOANS

Loan payments vary depending on
the type of loan selected.

When you have a morigage, you
pay INTerast on the unpaid [oan
armount, There aré two main types
of mortgages: fixed-rate {(with a
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COMMERCIAL COPY

CLIENT: LULU & PO
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MARTHA BRIGHAM

CREATIVE PORTFOLIO

EDUCATIONAL AND NON-PROFIT COPY

CLIENT: HRP TRUST
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CLIENT: NYC PRIDE

4 NYC PRID

AREFLEGCT. EMPOWE

Owur Mission:

Hertage of Pride works towand
@ future without discrmination
where all people have egual
rights under the law. We do this
by producing LGBETOWA: Pride
avents that mspire, educata,
commamorate and celobrate
our diverse community. y
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CLIENT: THE NEW SCHOOL
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MARTHA BRIGHAM
CREATIVE PORTFOLIO
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